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PNC enhances scale through the successful 
conversion of National City

• Acquisition announcement in late 2009 and full 
conversion completed in 2010

• One of the largest customer and branch integrations 
in banking history

– Converted 1,300 branches and millions of customers

– Surpassed initial customer retention goals

– Exceeded original cost savings for combined company

• Data post integration

– Employees – approximately 52,000 in US and abroad

– Customers – approximately 5.6 million checking account 
customers

– Locations – approximately 2,500 in 15 states and DC

– ATMs – approximately 6,700 machines

– Assets – $263 billion

– Deposits - $182 billion



aba.com| 1-800-BANKERS

For the Achiever in Us All
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The PNC brand required significant change 
during integration and after: Achievement

And knows when to turn them off
SUPER: Achievement: Turns the Lights 
Off

VO/SUPER: PNC. For the achiever in 
us all.SM

SUPER: pnc.com/achievement

SUPER: Achievement: Starts Small
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Meet the Achievers:  History of Our 
Partnership

• Affinion and National City Bank had been partners in success since 90’s
– Delivered an array of services including consumer savings programs, identity theft protection 

and insurance offerings 

• Affinion partnered with PNC in 2007 to offer insurance and identity theft protection to 
checking account portfolio via direct mail

• Now, more than ever, the future is extremely bright…

More on Affinion:

• Almost 40 years protection consumers from ID Theft

• Over 15 million identities currently protected

• $17 million invested in product development and customer service in the past year

• $10 million in marketplace testing to determine appeal for various configurations

• Independent validation from leading 3rd parties

• Over 1,400 secondary research studies analyzed
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Evolution of the Industry

1990s 2000s 2010s

Consumers want 
improved access 

to credit 
information

Consumers 
want tools to 
protect their 

credit and 
identity

Consumers want to 
combine access and 
tools to now better 
manage their credit
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• Consumers are 
increasingly aware of 
identity theft threats

- Continue to be 
receptive to identity 
protection products

- Identity monitoring 
and risk 
assessment/score 
offers are growing 
from established and 
new suppliers

Achievement Roadmap

• Consumers are concerned 
about managing personal 
finances and credit

- Many experts believe this 
behavior will be the 
“new normal”

- New credit and debt 
management 
services/tools are 
entering the market

• Web users and smart phone users are vulnerable to threats 
such as security risks or data loss

- Consumers are generating more digital data than ever before 

- New solutions to manage, organize and protect this data, along 
with paper documents, are entering the market

Identity 
Theft

Credit

Personal 
Data Child Safety
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Category Trends: Identity Theft

• Social networks and peer-to-peer sharing are contributing to a new era 

of identity theft and fraud, with five-year users twice as likely to become 

victims

• Data breaches just in 2011 have exposed the personal information of 

potentially hundreds of millions of consumers worldwide

• New account fraud has become significantly more complicated, taking 

140 days to discover and $1,200 out of pocket to repair

Source: 2011 Javelin Strategy & Research
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Peer-to-Peer File 
Exchange Networks 

Monitoring

• Solutions that proactively monitor the member’s personal identifiable information (SSN, 
name, address, account numbers, email, phone numbers, etc.)
Credit Monitoring with 

the 3 bureaus

Internet Directory -
Search Engines 

Monitoring

Black Market Websites 
and Underground 

Chatrooms Monitoring

Credit Header, Proprietary 
Databases Monitoring

Public Records 
Monitoring

Children SSN 
Monitoring

New Applications 
Monitoring

Social Media 
Monitoring*

Identity Risk Score

Social Security, Driver’s 
Records, Medical 

Information Bureau

Identity thieves are getting smarter and more devious

Affinion’s Product Road Map
Identity Theft Solutions

Consumers are sharing information like never before

* Benefit currently in development
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• During the recession, consumers have reduced their spending 

significantly and focused on paying down existing debt*

• 35% of the population now has a FICO score below 650**

• But more than one-third of adults don’t know their score***

• An estimated 25% of credit reports have a significant error, and 

awareness of the drivers to score changes is low****

*Source: American Express Spending & Saving Tracker consumer survey, July 2010

**Source: FICO data from April 2010

***Source: National Foundation for Credit Counseling, 2009 Financial Literacy Survey, April 2009 

****PRWeb, August 2010

Category Trends: Credit Management
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Credit Score Simulators

• Give members the tools they need to manage their credit and personal finances based 
on their individual objectives

• State of the art credit improvement and debt reduction - the next generation in credit
Daily  Credit Monitoring

Credit Score Planning

Credit Information Hotline 
and Disputing Service

All-Clear Notifications

Credit Reports

Financial Calculators

Score Tracker and 
Score Alerts

Enhanced Historical 
Credit Score Analysis

Credit Scores

Enhanced Credit Score 
Goal Setting

ñCustomers are concerned about managing 
personal finances and credit during the 

recessionò

Quarterly Credit Summary

Affinion’s Product Road Map
Credit Management
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• 78% of identity fraud cases stem from the burglary of wallets, purses 
or personal computers* 

• 43% of computer users have lost digital files or data at some point in 
their lives** 

• Over 50% store financial information on their computers* 

• 54% of Americans said the prospect of losing personal data made them 
"extremely concerned“***

• Losing personal or financial information ranked similar to concern over 
job loss (53%) and not being able to provide healthcare for their family 
(51%)***

*Travelers Identity Fraud Claim Data

**Webroot research report, “State of Internet Security,” 2008

***http://www.net-security.org/secworld.php?id=9718

Category Trends: Personal Data Protection
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• Offer security and protection to the member’s Personal Data, and peace of mind

78% of identity fraud cases stem 

from the burglary of wallets, purses 

or personal computers
Travelers Identity Fraud Claim data

54% of Americans said the prospect of losing 

personal data "extremely concerned" them
www.net-security.org

A vast amount of data 
are still unprotected

Online File Guardian 
with Reminders

Lost Devise / Retrieval 
Service

Cell Phone Data 
Backup and Restore 

Lost Laptop Recovery and 
Tracking

Emergency Cash and 
Airline Tickets

Lost Documents 
Assistance

Assistance and Emergency 
Expense Reimbursement

Fraud Support Service and 
Assistance

Card Registration and 
Cancellation

Lost & Stolen Assistance 
24/7

Up to $1M Identity Theft 
Insurance

Affinion’s Product Road Map
Personal Data Protection 

http://www.net-security.org/
http://www.net-security.org/
http://www.net-security.org/
http://www.google.com/imgres?imgurl=http://www.jasondunn.com/wp-content/uploads/2006/11/generic-boarding-pass-airline-ticket-blank-template.jpg&imgrefurl=http://www.jasondunn.com/generic-boarding-pass-airline-ticket-blank-template-high-resolution-37&usg=__PxVFPTqExmsuRpg-2bAqnHMv5zo=&h=1034&w=2460&sz=405&hl=en&start=1&zoom=1&itbs=1&tbnid=lllruafAI6l4iM:&tbnh=63&tbnw=150&prev=/search?q=plane+ticket&hl=en&rls=com.microsoft:en-us:IE-SearchBox&rlz=1I7ADFA_en&tbm=isch&ei=oK-cTdmFH4altwei6pDPBw
http://www.google.com/imgres?imgurl=http://www.cpsdyfslawsuitadvocates.net/image/38219722_scaled_187x269.jpg&imgrefurl=http://www.cpsdyfslawsuitadvocates.net/FileLawsuitAgainstChild_ProtectionServices.html&usg=__4C4OpVuA61YL_74XF8ZAtbSctsg=&h=269&w=187&sz=12&hl=en&start=16&zoom=1&itbs=1&tbnid=tfw9XAgCsq0zDM:&tbnh=113&tbnw=79&prev=/search?q=fraud+caseworker&hl=en&rls=com.microsoft:en-us:IE-SearchBox&rlz=1I7ADFA_en&tbm=isch&ei=urCcTdGxMYzAtgfmuszEBw
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• Identity theft targets social security numbers of children

• Hundreds of online businesses are using computers to find dormant 
Social Security numbers – usually those assigned to children who don't 
use them – then selling those numbers under another name to help 
people establish phony credit and run up huge debts they will never 
pay off

• Children are ideal identity theft targets because the crime can go 
undetected for years, and half a million are impacted annually:

• Authorities say the scheme could pose a new threat to the nation's 
credit system. Because the numbers exist in a legal gray area, federal 
investigators have not figured out a way to prosecute the people 
involved

1.  Consumer Fraud and Identity Theft Complaint Data 2009 - FTC

2.  Javelin Strategy & Research – Child Identity Theft Study May 2008

3.  Combating Identity Theft, a Strategic Plan, The President’s Identity Theft Task Force, April 2007  www.fbi.gov 12/06

1

Category Trends: Child Protection

http://www.fbi.gov/
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• Offer security and protection to the member’s children personal information.

500,000 children have their IDs stolen each year.1

Children who are identity theft victims averaged 
$12,799 in debt already listed on their credit 

report.2 

Norton Internet Security 

Online with Parental Control

Sex Offender Registry and 

Monitoring

Child SSN Monitoring and Alerts

FDA Product Recalls and 

Notifications 

1.  Consumer Fraud and Identity Theft Complaint Data 2009 – FTC
2.  Javelin Strategy & Research – Child Identity Theft Study May 2008

Affinion’s Product Road Map
Child Protection  
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Integration provided opportunity to redesign 
Identity Theft product 

• Both Legacy NCB and PNC had ID theft programs with Affinion; slightly 
different configurations

Benefit
IdentityProtect 

(Legacy NCB)

$8.95

PrivacyGuard 

(Legacy PNC)

$14.99

IdentityProtect 

Plus  (PNC)      

$12.99

Initial Single-Bureau Credit Reports/Scores X X

Ongoing Triple-Bureau Credit Reports/Scores (every 30 days) X X X

Triple-Bureau Daily Monitoring X X

Single-Bureau Daily Monitoring X

Credit Information Hotline X X X

ID Theft Insurance $25,000 $25,000 $25,000

Identity Fraud Resolution Services X X X

Score Il lustrator X X

Calculator Suite X X X

Card and Document Registration X X X

Lost/Stolen Assistance X X X

Neighborhood Reports X

Social Security Report X X

Internet Fraud Monitoring X

IdentitySecure Monitoring for Adults X

IdentitySecure Monitoring for Children X

ID Risk Assessment

Computer Security (Anti-virus & Anti-keylogging Software) Norton Norton
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Full roll-out of Identity Protect Plus to PNC 
achieved in June 2010

• Began the product launch on pnc.com
– Product introduction page

– Enrollment page

– Membership site

• Followed up with multiple direct marketing channels
– Direct mail, in-bound call centers, email, and ATM

• Created PNC employee offer
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Website changes
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Applied Branding to Direct Mail pieces

• Legacy mail creative • New launch mail creative

Achievement Placement
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Future opportunities for additional channel 
offerings and product enhancements

• Test new product configurations and price points to 
select customer segments

• Introduce ID Risk Score and examine new theft 
technologies

• Explore social media and mobile technologies

• Introduce product sales and incentives to the retail 
branch platform
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Q & A


